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THE ROLE OF MULTIMODALITY IN LOCALIZATION
OF UKRAINIAN TOURIST WEBSITES INTO ENGLISH

Nowadays tourism is one of the fast-developing industries that constantly require high-quality
translation to reach multicultural audiences. Tourism services frequently change and adapt to
emerging conditions of operation. One of such conditions that gained even more importance
during the last two years, is the rapid development of digital and Internet technologies that
shifted most of content creation and consumption into the online mode. This article touches upon
some issues of localization of Ukrainian tourist websites into English. English is chosen here as
a target language because English is presently a lingua franca understood and spoken worldwide.
Hence, translation of any content into English provides the best coverage and helps the content
to reach the largest audience possible. State of the art content creation is characterized by a wide
use of digital resources and amplifying the written text by a variety of graphics, images, font
types and sizes, audio and video materials, etc. Hence, these different modes of presentation work
together in a multimodal text to convey information, meanings, and ideas. Therefore, the article
describes the shift of tourist websites’ creation moving forward to completely multimodal
content as well as briefly outlines the notion of multimodality from the translation viewpoint.
It also discusses the role of multimodality in the localization of Ukrainian tourist websites into
English. This article also attempts at determining whether the multimodal elements are usually
preserved or eliminated while localizing a tourist website. Four pairs of web pages (Ukrainian
and English versions) were compared to trace similarities/differences in content presentation
and to serve as an example of how preserving or missing multimodal elements in the process
of website translation influences the final product.
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Introduction. The 21% century is often referred
to as a digital era with tons of content being created,
presented, and consumed every day. Our world appears
under a massive influence of the Internet and digital
technologies that covertly shape the performances,
standards, and behaviors of both society and separate
individuals. This tendency has grown even more
important during the last two years when previously
unexperienced conditions have been gradually
changing the way people interact with digital content.
Tourism is one of the spheres of modern life that
is characterized by the ability to rapidly change,
acquire new technologies and modes of expression,
develop new services and adjust to the tendencies
and needs, prevailing at the current stage. According
to the data of Ukrainelnvest, “Since 2017, Ukraine had
the fastest rate of Travel&Tourism Competitiveness
Index (TTCI) score growth in the Eurasia subregion,
rising 10 places to rank 78th globally. In particular,
as the country stabilized and recovered economically,
Ukraine drastically improved its business environment
(124th to 103rd), safety and security (127th to 107th),
international openness (78th to 55th), and overall
infrastructure (79th to 73rd)” [5]. This report only
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confirms that our country possesses vast cultural,
historical, and recreational resources, which can
become a huge potential for tourism and the economy.
To have successful communication with international
audiences who possibly visit the country’s tourism
facilities, the institutions working in the sphere
oftourismtry to provide their websites with meaningful
content in several languages, including English to be
easily accessible for people from all over the world.
At the same time, the quick development of digital
technologies has pushed the websites’ content from
being created predominantly in the text form to
being presented in a variety of modes, including text,
audio, and video materials. Such multimodality poses
a need towards not simply translating the website,
but localizing it, adapting towards a target language
and culture. While translation deals mainly with text,
website localization occurs at three levels, the first one
framing the translation of all the texts, second dealing
with linguistic and cultural adaptation of illustrations,
video materials, website layout, colors, and many
other elements for the target audience. The third level
is internationalization, it deals not with the content,
but with the adaptation of the software to different
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regional peculiarities and technical requirements
of a target market. For our investigation, the first two
levels (translation and localization) are meaningful
as these are the levels where all the actual content is
rendered into a different language. Tourist websites
are characterized by providing a wide variety
of content through different modes that work together
to create a unique experience. Therefore, such
websites benefit greatly from proper localization that
takes into account all the multimodal elements. The
purpose of this article is to analyze Ukrainian tourist
websites and their localized English versions from
the point of view of their multimodality as well as to
determine the role multimodality plays for the final
localized product.

Literature review. According to Kress & van
Leeuwen, multimodality refers to the interplay
between different representational modes, for
instance, between images and the written/spoken
word. Some other examples of modes are font
choice and colour, video, and even the interactions
between them [1, p. 20]. In the sphere of tourism,
this is especially relevant for the websites where
different modes of expression become inseparable
meaningful constituents of message creating. Kress
& van Leeuwen have long ago stated that there is
a need to move away from the idea that the different
modes in multimodal texts have strictly bounded
and framed tasks [1, p. 2]. Hartmut Stockl went
further, supposing that “purely mono-modal text has
always been an exception while the core practice
in communication has essentially been multimodal
all along” [4, p. 10]. In multimodal texts, such as
illustrated texts, films, or websites, verbal language
is accompanied by other kinds of visual and auditive
information that interact with words and influence
reception and understanding of the multimodal text.
Modern tourist websites aim at providing scenarios
of what prospective tourists would find and in
which contexts they would be situated. In this sense,
a website requires easy navigation from one part
of a web page to another, as well as across multiple
web pages interweaving stories in different forms such
as descriptions of tourist attractions, accommodation
and transport information. This navigation should also
be clear enough to serve for providing the prospective
tourists with useful tips about the needed locations,
costs, routes, places they can book an excursion or
a guide, get assistance in ongoing situations. This is
reached by a careful website design including various
menus and contents classification approachable by
hyperlink icons leading to the requested information
in other web pages or websites.

Additionally, = Lyons in  her theoretic
and methodological research of multimodality
provides an assumption that resources used by
the communicants are “socially shaped over time to
create a shared cultural sense of the way in which
they can convey meaning” [2, p. 269]. In this light,
she concludes that any multimodal expression highly
depends on the context in which it was created because
multimodal meanings are constructed within specific
social and cultural contexts based on the communicative
needs of different communities and cultures. This
presents an additional task for those working with
website localization — to properly and masterfully
convey the Ukrainian cultural context both preserving
its unique features and making it understandable
for a multicultural audience. As Carol O’Sullivan
stated, “multimodal meaning-making is deployed for
promotional, political, expressive and informative
purposes which must be understood and accounted
for by technical translators, literary translators,
copywriters, subtitlers, localizers, publishers and other
professionals working with language and text” [3, p. 2].

Results and Discussion. Analysis of tourist
websites shows that their verbal element (text)
closely interacts with images, videos, diagrams,
audio recordings, and typography or web page layout.
Different modes of presenting information do not
stand alone as separate sections of the website; they
are combined to convey some meaning. Moreover,
there are cases when the absence of some constituents
can prevent readers from decoding the text
producer’s initial intent properly. The multimodality
of websites, thus, plays a very important role in
the process of localization. It acts as a tying core for
all the meanings, combining them in a unique story,
a unique experience.

The key task in analyzing Ukrainian tourist
websites and their English versions was to analyze
the role multimodality plays in both creating content
that would speak to prospective tourists from all
over the world and localizing it. It is important to
mention that in practice, the localization of tourist
websites faces some additional requirements. First,
it is performed for a multicultural audience as
websites usually operate in three to five most learned
and spoken world languages. Secondly, the localizers
usually face a very ambiguous task: they should adapt
the content according to the preferences of a target
audience and preserve the uniqueness of this content
conveying its cultural context at the same time.
Therefore, it is often the case that many multimodal
elements are simply transferred to the target web page
version without major changes.
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To select the websites for our analysis was not
a casual task and there were several reasons for it.
First, a great number of interesting tourist websites
operate in Ukrainian only, or Ukrainian & Russian
and a couple of other languages such as Slovak,
Hungarian, or Czech without being localized into
English. Thus, they merely fall out of our area
of interest. Secondly, a lot of other websites about
Ukraine that are easily accessible for foreign tourists
operate in English only, hence not suitable for our
analysis. Finally, we have chosen the following
websites: ua.igotoworld.com, which is a large web
portal containing tourism information from all over
the world, https://ukrainer.net/ which is the website
of an increasingly popular project Ukrainer. Its
authors aim at “rethinking historic and cultural DNA —
the ethnic, geographic, and anthropological features —
of our native lands” [6]. The website operates in 12
languages, many web pages are presented in at least
2-3 languages. Additionally, the authors aim at not
only showing the places but also the people behind
them, their lives, hopes and desires.

The further selection of the pairs of web pages
(onein Ukrainian and one in English) was completed
in such a way that different types of locations
contributing to different tourism choices would be
covered.

The analysis was conducted by comparing
a web page in Ukrainian with its English
counterpart. The following features were looked
for: correspondence of the text, layout equivalence,
keeping all the photos, conveying any audio/video
content (if present), localization of functional parts
(hyperlinks, menus, icons, etc.).

The first analyzed pair (I'opa ['oBepna — Mount
Hoverla) of web pages is extracted from [GoToWorld
website and presents the information about
the highest mountain in Ukraine, a location that could
be attractive for those interested in green tourism,
ecotourism, hiking, etc.

The web page consists of several different
parts: the header where the main menu is provided,
the body area (the biggest part of the webpage where
most of the content is given) for main material
presentation, highlighted content, side menu with
several hyperlinks leading to other connected web
pages, and the footer with additional information
about the web project such as careers, partners,
contacts, cooperation, etc. This structure will be
relevant for almost all web pages within the entire
website. It should be noted that the functional parts
such as the header, the footer, and the side menu are
well operating in both languages.
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The Ukrainian web page presents quite a clear
manner of the material presentation: the body area
contains the main material that is the article about
the Mount Hoverla (Iopa l'osepna — Hora Hoverla)
[9; 14] which is well-structured through headings,
subheadings, even distribution of photos throughout
the text. Important information is given on what
tourists would need during their trip as well as
information on prices, GPS coordinates; schemes
of tourist routes are provided. The highlighted content
area provides the address of the tourist destination as
well as some useful links (where to book an excursion,
find a hotel nearby, etc.). Additionally, the link to
the map is available. The side menu is found when
scrolling down the web page and sends the reader to
other related web pages.

When comparing the English web page to its
Ukrainian counterpart we have traced the following
features:

First, the main material in the body area
of the English web page does not correspond to
the source material. The text is extremely abridged
and laid out with no subheadings. Additionally,
the text translation was taken from Google Translate,
which is evidenced by a corresponding icon placed
at the beginning of the text and a suggestion to
rate the translation. This caused mistranslations,
leading the tourists to Montenegro, instead
of the Chornohora mountain range. There are
numerous spelling mistakes with the word Hoverla,
which is an accepted spelling for the mountain’s
name, being spelled as Goverla, Goverlu, Goverly,
etc. It is felt that it is not a human-translated text,
because the word order, verb forms, sentence
composition as well as stylistics of the sentences do
not comply with the rules of the English language.
In addition, most of the text tells about a different
mountain — Petros. (e.g. Climbing the Petros
available even experienced travelers, or The
mountain Petros — 2,020 meters). Little of the useful
information is presented. Only one picture is placed
after the headline. Some other pictures become
available after clicking it, but this is not made
obvious for the reader. Some of these pictures are
doubled in the gallery down at the bottom of the web
page. Secondly, the highlighted content area is only
half-translated (the address is provided in Ukrainian
and the map also operates in Ukrainian only) which
is not very helpful for potential tourists. Thirdly,
hyperlinks to some related pages are not localized
but are given in Ukrainian or Russian. Therefore,
most of the multimodal elements of the web page
are not preserved during rendering it into English.
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The second pair of the compared web pages
(49 npuuun, womy ue eapmo ixamu 6 Yxpainy —
49 reasons you shouldn't visit Ukraine) [8; 12] is
a blog article published at the same [IGoToWorld
website. [ts idea and structure are very interesting as it
presents some stereotypes about Ukraine in the form
of the text, each sentence describing a separate
stereotype. Then, each sentence is followed by
a picture that ruins the described stereotype, thus
changing the meaning of the provocative headline
into reasons why our country is worth visiting.
Each photo is followed by the information about
the source and the author of the photo as well as
the place or object depicted (where applicable).

The comparison of Ukrainian and English web
pages showed that the majority of the content is fully

[opa loBepna

m m 450 people liks this. B= the first of your Tiznds.

Po3TaliosaHa Ua IHEMEHMTa ropa y
M3CHBI HOpHOTOP2, 3 CaMe Ha Mewi
I2aH0-PPpaHKIECEKOT T3 33KaPNaTCbKOT
ofnactei. Kpim Toro, # go yKpaiHooxo-
PyMYHCBKCTO KOPACHY B4 HEl, AK
K2MYyTh, DYKOK nonam. Heeigomo, x10
W KOAK 30TACHME NEPWKA NIAHCM Ha
ropy. Ane 33pas MapLupyT 00 BepLUMHYM
noraol AiT=acl NOPH € WinkoM
SBHUHUM | HaBiTa TPEIMUIAHKM 408
0araTeox TyPUCTIE, BXNKOUHO 3 THMM,
XTO He MAg CNeuianbHol CnopTHBHOT
MiAroTaEKM. BEpTO NaMATATH, Wa ropa MOESpaa PO3TAWOEAHE 8 0XOPOHHIN 20HI KEpnatcbkaro

GiocgepHoro 3anoeinsMyEa

Lo o3Havae Ha3Ba

3a oOHIE0 3 BEPCIA, CNOBO «M03epNas NOXOIMTL Bif PYMYHCbKOTO «howirlas — «BamKOAOCTYNHE
BHCOTa». |CHyE TAKOH QYMEQ, WO Ha3s2 TOpy Yy Nepekaagl 3 }'poEb‘.{OT 03H34aE «CHIXKHS ropas.

foeepna B uMdpax

Bu1CoTa ropy - 2061 MeTP Had piEHeM MODA.
Bincrass sig BOpOXTW — 23 KinomeTpu

Bincrass sig Mazewws=u — 14 kinometpie,
Bincrass 00 pyMyHCBKOTD KOPAOHY — 17 KinoMeTpie.

LlikaBuia dakt

Wepoky oo AHs HezanexHocTi T2 JHa KoHorvTywil Ykpainmn sig0yEarTocA MECosT CXOMKEHHS Ha
MoBepny BennKal KINbXoCTI NaeH, Akl 8 Takui CNocid BLUEHOBYKITE Ul LEPXABHI C34T2. Ha
BEDWWHI BECTEHOBMNKTE ASP¥asHUA Npanop. LA Tpaaxuia 3apoguinaca 1990 poky

Mount Hoverla
T3 Be the first of your friends to like this.

MOEEPNZ € HEHEHLLOH EEPLWHHOK
YKpaTHChKKMX KapnaT 1 BodHOYEC
HARBMLLOK TOUKOK VEpalHm.

| B Jewel of the Ukrainian

Carpathians mountains can be
called Goverlu and Petros. These are
two of the five highest mountains of
Ukraine. Climb these mountains is the
most popular tourist destination in
the Carpathian Mountains. Goverla
and Petros are part of the mountain
massif of Montenegro

rendered into English preserving all the multimodal
elements, thus truly conveying the author’s initial idea.
The highlighted content provides information about
the author of the blog and the date it was published. It
is only half-translated, however, readers are not much
influenced, since the main idea is placed in the body
area of the web page. The side menu contains links
to the last and most popular articles, some of them
available in Ukrainian only. Conclusively, the main
message of the article, created by its multimodal
content is carefully rendered into English, however,
part of the web page navigation might slow down for
English-speaking tourists, because of the need to fish
out some available information.

The third pair of the web pages from IGoToWorld
website is also a blog article (19 micyw, axi Heobxiono

? Topz Tozepra Ha kaot

ok ok kA

loamBsTHcA roTen! nopyy

(a)

[ Inhabited Localities:

Show hotels near

Goverly height is 2061 meter, from
the top all Ukraine visible at a glance.
Goverla is tapered on its slopes traces
of Pleistocene glaciation. Summer

face of the mountain is a vast alpine
meadows and shrubs. Its feature is the cascading waterfall, located at the foot of a tributary of
the Prut. The waterfall is about 80 meters. The most beautiful mountain scenery in winter,
when the tops are covered with white caps of snow, and above all these magnificence extends

endless blue sky.

The mountain Petros - 2,020 meters, is the third largest mountain in the Carpathians. Its name
is translated from Romanian means "stone” Among the tourists Petros mountain is very
popular because of its convenient geographic location, close to the railway. Climbing the
Petros available even experienced travelers, since it marked and fairly laid-trodden paths.
From the south-eastern, northern and eastern sides of the mountain slopes are very steep and
precipitous. Petros winter should not go without special sports equipment, as in these places

there is a possibility of avalanches.

On a clear day from the top of the mountain offers a breathtaking panorama, you can see the
peak Goverly downstairs seen Lazenschina village. Travelers get to the top of the mountain for
another surprise. Here are the ruins of a chapel, as well as artificial mound of stones that

symbolizes this vertex.

(b)

Figure 1. Ukrainian (a) and English (b) versions of a webpage “Mount Hoverla”
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siogioamu y JIveosi — 19 places to visit in Lviv) [7, 11].
It is an expanded list of places that might be equally
attractive for those who come to this wonderful city
for the first time as well as for those who have already
visited it before. This article provides a fair amount
of multimodal content for our research as it contains
text, links, photos, etc. The material is presented in
a convenient concise manner. Every location from
the list serves as a subheading, followed by a short
explanation on what the tourists would experience
there, photos of the place, its address and best ways
to get there, interesting facts, costs, opening hours,
GPS coordinates, thus providing tourists with
a wide range of requested information. Additionally,

the article contains a lot of links to the places nearby
each of the locations from the list, that might present
some interest for the readers. The comparison of both
analyzed versions of the web page showed that
the process of its localization included preserving all
the multimodal elements including text, photos, text
fonts, hyperlinks, and the general layout of the article,
making it convenient for all the readers. The webpage
is fully localized and its text is masterfully translated.

The fourth pair of web pages (Kawm saneyo-
Hoodinbcokuti. Kusa ¢gopmeys — Kamianets-
Podilskyi. The living fortress) [10, 13] was taken
from the Ukrainer project’s website. The story
presented tells about one of the popular tourist

7. Forget about castles. You won't find any. and even tnose that existec. have long been
destroyed,

3

Photo source: zharii kiev.ua. Phota: Ole Zharii. On the photo: Kamizanets-Podils

(a)

'ﬁ! \ __.I .

kyi Castle.

7 Mpo 2amka sadyneme, X mevae | dikoan pe Syno A rasine T, wo Synu, Sike DA8H0 IHECNA,

LopTeus.

-HQaINeCERE

(b)

Figure 2. Ukrainian (a) and English (b) versions of a webpage
“49 reasons you shouldn't visit Ukraine”

Tom 33 (72) N2 1Y, 2 2022
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attractions in Ukraine — Kamianets-Podilskyi
fortress, as well as about great efforts paid by people
to revive this place, give it some modern meaning,
and involve communities in preserving this
architectural and historic monument. The given web
page operates in 7 languages (Ukrainian, English,

German, French, Spanish, Russian, and Polish). It
has an appealing layout that makes it convenient
to read. The text is typed in different fonts and font
sizes, various kinds of typeface are used to emphasize
certain parts of the story. The selection of pictures
complements the text well, adding a special coloring

IInoma PirHok i JIBBIBCBKA paTyIa

Hatizizoosima qcima Teecsa — micma Pus
TMT £ Hz [0 DoTABATHCR, AT4S T) TSI
BuovEaTd 33 UaciE cepeIEE0E]

[rouin Purnor, Jesis. Aenmop Go

Fower S

(a)

PR EET

Rynok Square and Lviv City Hall

fLviv. Iz is Locatad in the centre. in the old part of the
houses still remember the svents of the cast

The first mantian of the central city square cetes back to the distant 13th cenmury. For many

zenmiries it hasz

been the centsr of the city's life. Cultural events, processions w

ere organized

here, snd vegetables. fruits and flowers grown by local residents were sold on the market.

RYNaok sguare, Luv Author of

Varld Fhate Grovs

(b)

Figure 3. Ukrainian (a) and English (b) versions of a webpage
“19 places to visit in Lviv”
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to it. The pictures are evenly distributed through
the text they illustrate.

All these multimodal elements are carefully
preserved when rendering the web page into English.
Upatthe top of the web page, one can find an interesting
10-minute video, telling about the current history
of the fortress. This film is done in Ukrainian with
subtitles in English, German, Polish, Ukrainian,
and Russian. It is worth mentioning that this video
was purposefully subtitled, and no automatic
subtitling was used. Therefore, multimodality is also
preserved for the foreign audience, as a wide range
of people can watch and enjoy this content. Down to
the bottom ofthe page, the information about the team
working on the project is provided, available also in
English. The only part of the web page that is left
in Ukrainian only is a vlog-style video at the very
end of the material. In general, it is obvious that
the project is initially created as a multilingual one
and its authors want it to work for a multicultural
audience. Therefore, the multimodality of its
content is preserved through the working languages
on a high level.

Cier Xpanad — rosdap. B ogaifi (s kirnigat fopreni sis 2ae csomp malicTepHi,

g OpoBOIMTS MaficTep-k1acH 278 aitedl Ta Jopocmi i npodae ranHaH]
EIpodi. Bix Bugac Bol Heoduio! staTeplaan TyprcTas: i sinarae Big Hux
TI0E OOHOTO: NPATHEHHA CTEOPHTH LIOCE HOSE Ta HIKAEE,

Ccnapawoy

PaHime nmaficTepas Onera dyi1a posTaimoBaHa B KaHelloxi ins Pyeskol dpasi,
TodTO Tex ¥ cTapody micTl, ate nooians six doprenl. Twoasli Tanm sazengail
TVIAE MaTo, | MaTo xTo 3axeaHE 2a Toxaulo, Mafcrep sEyansca i suplmns
nepedpariicd B GOpTEN.

— B MeHe oT auMa — HeMa ntogeu, 4 HaBiTe Mano
npauiolo. 9 NpUXosky, A MoXY NocnaTH, MoKy
6ynKy NiBAHA 3 YAEM ICTH, MY3UKY CNYXaTH,
yuTaTH. TO6TO KOMK € NoAU, MOUYNHAETLCH PYX,
XOoUeTbCA Wock POSUTH, No4U MPUXOAATH,
3anUTYIOTh, LiIKABAATBLCA, & TU PO3Ka3yeLl,
MalcTep-Knacu NpoBoAML, TOL4I XOUeTbCq WoCh
pPoBuTH, 6O TU 3HAEL, WO TM KOMYCbh NOTRIGEH.

Conclusion. Multimodality is an inherent feature
of most content nowadays, as text is rarely created
in the isolation from non-verbal elements that belong
to different modes of presenting the information. It is
an important feature to be considered in the process
of website localization, since all the contemporary
digital content is multimodal, and different modes
contribute different pieces of information that
complement each other to convey some meaning.
Four pairs of web pages were analyzed to serve as
an example of how preserving or missing multimodal
elements in the process of website localization
influences the final localized product. In the first pair
of web pages, little of the multimodality is preserved,
which along with some mistranslations makes
the web page not very helpful for foreign tourists.
The second pair of web pages under analysis shows
a purposeful effort on preserving the multimodality
of the web page’s body area and the main material
located. However, some of the navigation links
sending the reader to other articles are not translated,
creating an annoying experience for visitors. The third
and the fourth of the analyzed pairs of web pages show

Oleg Khrapan is a potter. He has his own workshop in one of the rooms of the
fortress, where he organises masterclasses for kids and adults and sells
potterv. He praovides all of the necessary materials to tourists and asks for one
thing only: a desire to create something new and interesting.

SLIDESHOW

Brevicusly, Oleg’s workshop was situated in the canvon next to Ruska Brama -
anather old settlement, but farther out from the fortress. Few people travel
there, and hardly anvbody would drop by the place. The craftsman got bored
and decided to move to the fortress.

— When it's winter, there’'s no one around, |
hardly even work. | turn up, | can have a nap,
spend half a day having tea and buns, listen to
music, read. | mean, the action starts when there
are people around. You want to do something.
People visit, ask questions, show their interest,
and you go on with a story, arrange classes.
That's when you want to do your job, because
you know that someone heeds you.

Figure 4. Ukrainian and English versions of a webpage “Kamianets-Podilskyi. The living fortress”
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the highest level of keeping the content multimodal,
being enjoyable and attractive for prospective tourists.
Multimodal elements of a tourist website offer a wider
range of different experiences and relevant information
to a prospective tourist than simple text usually
does. In this respect, multimodality, as a harmonious
combination of a story, told by a text, and images,

audio, and video materials that contribute to the variety
of information presented plays an important role in
making content and a website enjoyable and attractive
for prospective tourists. Additionally, analysis has
shown that keeping content multimodal is a conscious
effort and its highest level is reached for the projects
that were initially created for a multilingual audience.

References:

1. Kress G. & van Leeuwen T. (2001) Multimodal Discourse: The Modes and Media of Contemporary
Communication. London: Arnold.

2. Lyons A. (2016) Multimodality. Research Methods in Intercultural Communication: A practical guide.
Wiley-Blackwell.

3. O’Sullivan C. (2013). Multimodality as challenge and resource for translation. The Journal of Specialised
Translation, 20, 2—14.

4. Stockl H. (2004) In between modes: Language and image in printed media. Perspectives on Multimodality.
Amsterdam: John Benjamins Publishing Company.

5. Ukrainelnvest Available at: https://ukraineinvest.gov.ua/industries/tourism/

6. Ukrainer. The Expedition Available at: https://ukrainer.net/about-us/.

Sources of illustrative material:

1. 19 wmicus, sxi HeoOximHO BimBimatwm y JIbBoBi. Available at: https://ua.igotoworld.com/ua/article/686
19-mest-kotorye-neobhodimo-posetit-vo-lvove.htm

2. 49 npuumH, YoMy He BapTo ixatn B Ykpainy. Available at: https://ua.igotoworld.com/ua/article/616
45-prichin-ne-ehat-v-ukrainu.htm

3. TopaloBepna. Available at: https://ua.igotoworld.com/ua/poi_object/49189 mount-hoverla.htm

4. Kam’suenp-lloninecekuii. Kusa doprers. Available at: https://ukrainer.net/kamyanets-podilska-fortetsya/

5. 19 places to visit in Lviv. Available at: https://ua.igotoworld.com/en/article/686 19-mest-kotorye-
neobhodimo-posetit-vo-lvove.htm

6. 49 reasons you shouldn't visit Ukraine. Available at: https://ua.igotoworld.com/en/article/616_45-prichin-
ne-ehat-v-ukrainu.htm

7. Kamianets-Podilskyi. The living fortress. Available at: https://ukrainer.net/kam-yanets-podilskij-
fortetsya-en/

8. Mount Hoverla. Available at: https://ua.igotoworld.com/en/poi_object/49189 mount-hoverla.htm

Mansina M. C. POJIb MYJIBTUMOJAJIBHOCTI ¥ ITIEPEKJIAIL
YKPATHCBKUX TYPUCTUYHUX BEB-CAMUTIB YKPATHCHKOIO MOBOIO

Y maw wac mypusm € oouiero 3 eanyseil, wo wWeUOKO PO3GUBAIOMBCS, A NOCMILIHO NOMPeOYIOmMb AKiC-
HO20 nepexnacy, wob oxonumu 6a2amoxyiemypry ayoumopiio. Cnexmp nponoHo8anux mypucmudnux nociye
YACMO 3MIHIOEMbCS. MA A0ANMYEMBCS 00 HOBUX YMO8 (hynKyionyeants. OOHIEI0 3 MAKUX YMO8, AKa HAOy1a uje
OLTLUI020 3HAUEHHSI NPOMA2OM OCIMANHIX 080X POKIG, € WBUOKUL PO36UMOK yudposux ma Inmeprnem-mexno-
J02itl, AKI nepesenu OiIbUicmy CMEOPEHHsL MA CRONCUBAHHS KOHMEHMY 8 OHAAUH-pedcUM. 3 021140y Ha ye, y Yill
cmammi po3SAHYMo OesiKi NUMAHHS TOKANI3aAYIl YKPATHCOKUX MYPUCIMUYHUX CAUMIE AH2TICLKOI MOBOIO.
Aneniticoka Mosa eubpana mym siKk yiib06d, OCKIIbKU came 80Ha 3apas € lingua franca, Ky po3ymiroms i KO0
PO3MOGIAIOMY Y 8cbomy cgimi. Omoice, nepexaao 6yob-axoi inghopmayii anenilicbkoro 3abesnevye Halkpawe
il sucsimieHHs: ma 0onomazae KOHmMennmy 0ocsiemu sikomoaa wupuioi ayoumopii. CmeopeHHs cyuacHo20 KOH-
MEeHMY XapaKmepusyeEmuvcsi WUPOKUM 3ATY4EHHIM YUDPOGUX pecypcie, a maKodic NiOCULeHHIM MeKcmy epa-
@hikoro, 300padiceHHsIMU, MURAMU Ma Ppo3Mipamu wpugmis, ayoio- ma sioeomamepiaramu mowo. Taxi pizui
Ccnocoou 8UKNAY 00 €OHYIOMbCIL Y MYTbMUMOOAILHOMY MeKcmi 05t nepedayi ingopmayii, 3HaveHs ma ioei.
Tomy 6 cmammi onucano nepexio cmeopenus MmypucmuyHux 6e0-catimie 00 NOGHICMIO MYTbIMUMOOATbHOZO
KOHMEHNY, 3 NO21I510Y NePeKLady KOPOMKO OKPECIeHO NOHAMMA MYTbIMUMOOAIbHOCI, Ma 062080peH0 ii ponb
8 JIOKANI3aYil YKPAiHCbKUX MYyPUCIUYHUX CAlimie aHenilicokoro mMosoio. Takooc 6 yili cmammi 3podieno cnpooy
BUBHAYUMY, YU 3A36UYAT MYTbMUMOOATbHI eleMeHmu 30epieaiomsbest i 8i00y8acmuves ix gmpama npu 10Ka-
aizayii mypucmuunoeo caumy. IlopisHsnns vomupbox nap 6e6-cmopiHok (YKpaincoka ma ameniticoka 6epcii)
3pobIeHo, wob npocmexcumu ROOIOHICIb/GIOMIHHICb Y NPEOCMAGICHHI KOHIMEHMY mMd NOKA3amu, 5K 30epe-
Jrcennst abo mpama MynIbmuMoOaIbHUX eleMenmie npu nepekiadi 6eo-caimy niueac Ha Kikyesuti npooyKm.

Knrouosi cnosa: mypucmuunuil 6eb-caiim, 6e6-cmopinka, MyibmuMoOdIbHICMb, NEPEeKaA0, TOKANI3AYIs.
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